Response to Ashton Brooks
[bookmark: _GoBack]Hello Ashton. You couldn’t make any better choice than blog posts as a way of connecting with customers. From what I have learned, blog posts make it easy for companies to build a personality. When you use advertisers, they might not represent what you think about different issues that customers may be interested in. Brand ambassadors, although they might relate with the product, they might not share the same social views or political issues, which might affect the personality of the products they are advertising (Colton & Poploski, 2019). Also, blogs make companies more credible and approachable, than companies that do not blog about their products. 
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